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AHoTauus

XepBura TkayoBa. MacTupckuTe 3apayun B KOHTEKCTA HA OHMaWH MEXAYNUYHOCTHUTE
oTHoweHusi. OT CpeHOBEKOBMETO [0 HA4anoTo Ha [1pOCBELLEHNETO KynTypaTa W KynTypHaTta
JenHocT ce pasbupart kaTo cnyxba Ha boxusiTa kaysa. Bunpeku ToBa, obliectaTa, Nponsnesnm
OT XPUCTWSIHCTBOTO, Cera Ce OMMUCBaT OT MOAEN Ha CBETCKa W MMpcka KynTypa. [HELWHNST YoBek
13nckBa aBTOHOMMS OT bora 3a cebe cu 1 3a 06LLecTBOTO, KOETO ro 3aobukans. YoBeKbT e B3en
ponsiTa Ha COBCTBEHMS CY CIACUTEN, HO OCb3HaBa, Ye CamoTaTta He My € JOCTaTbyHa KaTo "LeHTbp
Ha cOBCTBEHOTO My CbLLECTBO". HanpoTue, TOW BUHArK ce CTpeMM OTHOBO Aa Ce "CBbpXe C [py-
mTe okoro cebe cn" (Scruton, 2002, p. 94-101). BbnpocbT 3a penaumoHHOCTTa, TOECT CTeneHTa
Ha ObnboumMHa Ha MEXOYIMYHOCTHUTE OTHOLLIEHNS, CE OTBapsl OPU B MHTEPHET cpefata, B KOSTO
BCEKM OT Hac Beye "cblyecTByBa". Taka Ye, ako npu3HaeM, Ye HaleTO OHMaMH CbLLEeCTBYBaHE €
CbLLECTBYBaHE N0 CBOSITA CbLUHOCT, U3CreBaHeTO Ha HEroBys xapakTep Tpsibsa Aa uMa peluasa-
Lo 3Ha4eHue 3a Hac. CTaTusaTa pasrnexaa HIKoM TEOPETUYHM U3XOLHMW MOMNOXEHNS Ha KOHLLenLy-
ATa 3a OHMalH NacTMPCKOTO CryxXeHue. [peaMeTbT Ha U3CeaBaHETO ca akTyanHuTe NacTupCKu
3a[jaum B KOHTEKCTA Ha OHMaliH B3aMOOTHOLLEHWSITA MEXIY XopaTa.

KntouoBun gymu: VIHTepHeT, nacTupcko o0BrpukBaHe, OHMaiiH, Penumisl, MeXaynuiHOCTHN
OTHOLLEHNS

AHoTauis

Xepgira TkavyoBa. [lylinacTMpCbKi BUKNMKN B KOHTEKCTI MiXKOCOBUCTICHUX CTOCYHKIB
B iHTepHeTi. Bin CepeaHboBiuusg [0 noyatky [poCBITHALTBA KynbTypa i KynbTypHa HiSNbHICTb
po3yminucs sk CryxiHHs crnpasi boxiin. OpHak cycninbcTBa, ski BUHWKIM 3 XPUCTUSHCTBA, 3apas3
OMMCYKOTLCS MOAENK CBITCbKOI Ta MUPCLKOI KynbTypu. CyyacHa nioauHa BUMarae aBTOHOMII Bif
Bora ansa cebe Ta cycninbcTBa, ke ii oTouye. JlioanHa B3sina Ha cebe ponb BMACHOMO PATIBHUKA,
arne BOHa YCBILOMITIOE, L0 CaMOTHOCTI Anst Hel HeJoCTaTHLO Sk "LEHTPY BnacHoro byTTs". Ha-
BMaky, BOHA 3aBXAW 3aHOBO MparHe "se’sizatucs 3 otouytoummn” (Scruton, 2002, p. 94 — 101).
[MUTaHHS pensuinHOCTI, TOBTO CTyNeHs rMMBUHIN MiXXOCOBUCTICHUX CTOCYHKIB, BiKPMBAETLCS HABITb
B |HTEPHET-CEPEaoBHLLj, B SKOMY KOXEH 3 Hac yxke "icHye". OTxe, SKLLO MM BU3HAEMO, LLO Halle
OHNaliH-iCHyBaHHSI € iCHyBaHHSIM 3a CBOEH) CYTHICTHO, AOCTIIXKEHHSI Or0 XapakTepy Mae byt ans
Hac BUpILIAnbHUM. Y CTaTTi pO3rnsiAalTbCs OKpEMi TEOPETUYHI BUXIGHI NOMNOXEHHS, L0 XapaKTepu-
3yH0Tb KOHLIENLit0 AylLnacTMpcTBa 0cobm B IHTEPHETI. [peamMeToM AOCHIMKEHHS € NPEACTaBNEHHS
CYYaCHMX OyLUNACTMPCLKMX BUKIMKIB Y KOHTEKCTi OHNARH-CTOCYHKIB 0COOM 3 iHLLMMM MOAbMY.

KntovoBi cnoBa: IHTEpHET, AyLLINACTMPCTBO, OHMalH, Penirisi, MbXOCOBUCTICHI CTOCYHKM
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Abstract

Hedviga Tkacova. Pastoral challenges in the context of interpersonal relationships
on the internet. From the Middle Ages until the beginning of the Enlightenment, culture and cultural
activity were understood as a service to God's cause. Societies that emerged from Christianity,
however, are currently described by the model of secular and lay culture. Today's man demands
autonomy from God for himself and for the society that surrounds him. Man has taken on the
role of his own savior, and yet he realizes that being alone is not enough for him as the "center
of his own being". On the contrary, he always strives anew to "connect with others around him"
(Scruton, 2002, p. 94 — 101). The question of relationality, i.e., the degree of depth of interpersonal
relationships opens up even in the Internet environment, in which each of us already "exists". So, if
we recognize that our online existence is an existence in its essence, exploring its character must be
crucial for us. The paper deals with selected theoretical starting points that characterize the concept
of pastoring an individual on the Internet. The subject of the study is the presentation of current
pastoral challenges in the context of the individual's online relationships with others.

Key words: Internet, pastoral care, online, religion, interpersonal relations

Introduction. Today's model of secular and lay culture represents a world that has
"different opinions and perspectives" (Grenz, 1997, p. 16). The understanding of truth, morality
and reality is created by a person in his own mind. A person's ideas thus acquire the same value
as reality itself (Jaura, 1997, p. 18). However, these ideas differ from the "reality" of every other
person, and thus everyone who strives for them has his own truth, morality and interpretation
of reality. Absolute truth no longer "exists" in the common understanding of ideas and things.
Instead, there is pluralism and heterogeneity of variety of opinions. At the same time, the indicated
multiplicity cannot reliably determine what is good, necessary or useful for people and what is,
on the contrary, bad and dangerous. Pluralism and heterogeneity not only do not provide uniform
motives and justifications for human action, but are thus defeated in their religious version, i.e.,
the morality of obedience to God and his commandments, as well as in relation to lay morality,
i.e., the morality of obedience in the fulfillment of duty (Baggio, 1996, p. 17 —43).

Moreover, pluralism and heterogeneity of thoughts and opinions do not lead or bind a
person to a goal, but to what a person experiences - here and now - alone and with others. For
consumers in today's culture, a mix of media content is available for immediate consumption — all
in enticing formats and appealing packages. None of this requires any great effort. In addition,
media contents are "served", interesting and tempting. And they are everywhere. We are therefore
witnessing a new tension, which is the "overcrowding of culture (media)" (Sverha, 2007, p. 20).

Through the media, every culture is now massively inundated not only with the products
of another culture, but also with images whose unified goal is to make prestige visible and also
to celebrate success (McQuail, 1999, p. 304). The media therefore decide on the value of social
prestige, which in society is directly proportional to "the number of minutes spent on the media
stage" (Rusnak, 2002, p. 123). The principle of the media, which emphasizes fame, success and
power, becomes an important principle not only of today's culture, but also of the assessment of
interpersonal relationships. Vysekalova and Komarkova characterize the types of people most
often presented in the media as those who "embodiment joy of life, prestige, attractiveness.
People living in welfare should also be role models for others." In the media, "we don't usually
meet the poor, the suffering, the physically disabled," state the authors. According to them, the
consequence of such a media portrayal incites "the impression that we are doing worse than
the others", which is a source not only of mutual hostility and envy, but also of "dissatisfaction of
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multitudes of people" (Vysekalova, Komarkova, 2002, p. 44).

With the advent of the Internet, we can also talk about the definitive emergence of
more and more popular online communities in which users meet who are different (people with
different characteristics), anonymous (they do not know each other), contactless (there are no
personal ties between the members of the communication) and unorganized (everyone decides
for himself, there is no hierarchical arrangement) (Burton, Jirak, 2003, p. 324 — 325). At the
same time, these users form a significantly active audience, which is usually characterized as a
set of individual users with individual behavior and individual perception (Jirak, Kooplova, 2009,
p. 223 — 224). The active audience consists of users who also use media and media content to
satisfy their own needs (the need to be informed, the need to be part of a community, the need for
entertainment and distraction) (Burton, Jirdk, 2003, p. 350 — 351). Thus, interpersonal relations
face the challenge of various influences of new models and effects of online communication.
Human reciprocity, which exists in this audience in front of a computer or mobile phone screen,
can also be perceived ambivalently.

Media theorist Joshua Meyrowitz says that once a medium appears and begins to be
used, it is more than natural that it begins to influence us by shaping the type of interactions
that take place through it (Meyrowitz, 2006, p. 169-270). The Internet has undoubtedly brought
new interactions. Based on this premise, Ale§ Opatrny called the "world of the Internet" the term
"new universe". According to the author, the Internet — a "new part of the world" — is different
from the explored and conquered parts of the world from the past. The "new world" is quickly and
intensively habitable; compared to the conquered parts of the world from our past, it has no native
inhabitants and does not even have its own native culture. It appeared as a "terra ignota" and its
population, culture and life represent new elements shaped by all those who enter it and those
who settle on it. At the same time, it is a place where new "immigrants" come with different ideas
and goals (commercial, political, cultural, religious, etc.) and with different intensity of action
(Opatrny in Nekvapil, Vévoda, 2008, p. 79). To put it briefly, the resulting characteristics of the
Internet are created by the set of what users bring to it and the style in which they communicate
on it.

The indicated attributes represent a theoretical outline of the individual's current existence
in the online space, where the individual's pastoral care is also currently taking place. The term
pastorate characterizes ministry to believers and non-believers; the ministry of salvation to
people who may have been baptized, but grew up in an environment where they did not hear
about the gospel, or heard little about it, and were hardly touched by religious education (Vrablec,
Jarab, Stancek, 1997, p. 73). The Code of Canon Law assigns pastoral care to "all the faithful,
regardless of age, status or nationality"; pastoral care should be aimed at "those who, due to their
living conditions, cannot sufficiently use proper pastoral care, as well as those who have ceased
to lead a religious life" (Catechism of the Catholic Church, Can. 383).

As we can see, the pastoral activity of Christians can and should use different types of
communication tools, which, thanks to their attractiveness, variability and breadth of reach, are
used in many areas of social life. We mean, for example, the field of education (catechetical work,
language courses); charitable activities (rescue and health campaigns, informing about global
disasters and calls for help); cultures (artistic works of permanent value, cultural benefit events);
general moral awareness (campaigns to save human life) etc. Thanks to these possibilities, the
condition and effectiveness of pastoral care requires dynamic activity. In the next part, we will
therefore bring closer the relationship between the Church and the media, the presentation of
current pastoral challenges in the context of online relationships of an individual with others,
and finally the possibilities of using the Internet in the pastoral process. In the following part, we
will therefore bring closer the relationship between the Church and the media, the possibilities
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of using the Internet in the process of pastoral care, the concept of individual pastoral care on
the Internet and, finally, the presentation of current pastoral challenges in the context of the
individual's online relationships with others.

1. The relationship between the Church and the media

The Church's relationship with the mass media can be characterized as positive. This
is evidenced by several church documents (for example, the pastoral instruction Communio et
progressio, the decree Inter mirifica, the encyclicals of John XXIIl. Mater et magistra and Pacem
in terris) as well as the existence of the event "world day of social means of communication”,
which has been celebrated since 1967 and every year brings "papal messages and letters"
that communicate church problems in their connection with the media. Last but not least, the
positive relationship of the Church to the media is evidenced by the term "theological reflection
of papal messages and letters" used to name mass communication — "mass media, means of
communication, means of public announcement, means of social notification or means of mass
communication”. The Inter mirifica decree already proposed the adoption of the term "social
means of communication” during the Second Vatican Council. According to Zasepa and Oleksak,
"it was about highlighting their essence" — "they are a tool of communication and should serve
people" (Zasepa, Oleksak, 2006, p. 18).

1.1 Cooperation and concerns of the Church in relation to the media

The Church's positive relationship with the media is confirmed by the number of significant
papal messages and letters that look up to social means of communication as good tools of their
time. It is the power and influence of the mass media that predisposes the Church to efforts to
fulfill its tasks also through the media. The Church seems to be aware that, in the context of the
times, it must remain the bearer of basic truths, which it must be able to defend and defend at the
same time. In this situation, according to Mhlen, the first evangelization is necessary - bringing
the unbaptized to baptism, and also new evangelization — the newly understood proclamation of
the good news inside the Church (Miihlen, 1993, p. 14 - 19). Spreading the Christian message,
apologia for Christianity and greater social involvement of Christians in society represent its other
important tasks. A positive approach of the Church to the media is therefore essential in the effort
to fulfill its own mission. We are, of course, referring to the Church's positive approach to both
Christian and secular media.

On the other hand, the Church is aware that today's media are carriers of new social
pressures. They are helped by the "monopoly on information”, that they are gradually creating
(Musil, 2003, p. 187). The concerns of the Church are closely related, for example, to the decline
of social values, especially moral and aesthetic ones, which is also related to the form of religious
models and attitudes that appear in the media. The Church's concerns are also raised by the
efforts of the media to achieve greater and greater "privatization" of religious beliefs, the loss of
Christian testimony, or criticism of the church hierarchy by the rest of society. The Church also
negatively perceives the absence of values in media analyzes of facts from social life (the media
transfer them to the personal decision of individuals) (Pontifical Council for Culture, p. 28 — 29).

The different opinion of the Church and the media also concerns the media presentation
of the Church in social media. The attitudes of the media towards the Church are influenced
by secular values. In relation to these values, the Church is concerned about the "confusion of
values", when a person can lose touch with his religious roots and needs. The media strongly
opposes this view of the Church. They continue to understand secularization and its possibilities
as a "welcome new world", thanks to which the Church of society can be presented as a less
"burdened" and more "freer institution" (Gallagher, 2004, p. 75).
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2 The Church and the Internet

The emergence of the Internet brought the Church to a new situation - the Internet network
could become a possible means of spreading not only the religious message, but also a means
of abuse. The present confirms that the Internet has become a means of both efforts, to which
the Church responded by emphasizing the "necessity to protect human dignity" and at the same
time "support the integral development of a person” (Conference of Bishops of Slovakia, p. 8).

It can be concluded that the implementation of the Internet in Catholic Church structures
was successful. This is evidenced by the presence of Internet service in many Christian institutions
and Catholic churches. At the same time, the Catholic Internet is growing with portals and blogs.
In addition to the necessary official matters related to operation (i.e., service), websites also offer
another, increasingly wide range of services. The latest research explains the need for a Catholic
social network.

The position of the Catholic Church on the Internet is primarily determined by the following
three documents (Zasepa, 2022, p. 32):

i. Message of the Holy Father John Paul Il. on the 36th World Day of Social

Communication: Internet: a new forum for proclaiming the Gospel — In the message of the

Holy Father, the Internet is compared to great discoveries, such as the Renaissance, the

invention of the printing press, the industrial revolution, or the birth of the modern world.

John Paul Il. described these discoveries as "breakthrough circumstances that required

new forms of evangelization". The Holy Father further described the cyberspace similarly

as a call to proclaim the Gospel. Although, in his opinion the Internet cannot replace the
experience with God itself (it can only provide the liturgical and sacramental life of the

Church). The document therefore appeals to the need to come up with practical ways that

"will help to move from the virtual world of cyberspace to the real world of the Christian

community" (Catholic Church in Slovakia, Internet: new forum for proclaiming the gospel,

2002).

ii. Document of the Pontifical Council for Social Media: The Church and the

Internet — The document highlights the revolutionary contribution of the Internet in the

fields of business, education, politics, journalism and the relationship between nations

and cultures. It highlights the changes brought about by the Internet, which affect not only
the way people communicate, but also the way they interpret their lives. The authors of
the document see a dual purpose of means of communication with regard to the Church.

The first objective is to encourage their proper development and use for the good of

human development, justice and peace; for uplifting the community at the local, national

and international level in the light of the common good and in the spirit of solidarity. The
second goal of the means of communication is to stimulate the Church's interest in its
communication and communication within the Church. The document gives importance
to the Internet in its service as a tool of evangelization and catechesis. At the same
time, like the previous document, it points out that virtual reality cannot replace direct
interpersonal communication, an eucharist or real liturgy. It can only supplement them,
encourage people to live their faith more fully, and thereby enrich the religious life of its

users (Catholic Church in Slovakia, Church and Internet, 2002).

iii. Document of the Pontifical Council for Social Media: Ethics and the Internet

- In its documents, the Church pointed out also on many of the negative aspects of the

Internet. The document Ethics and the Internet appeals to the danger of pornography

and violence spread through the Internet and also emphasizes the danger of the wide

availability of these "products". The Church feels the obligation, stemming from its
prophetic mission, to express itself as well as take a position on the serious facts of
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today’s life. He introduces the first part of the document with the words: "The constant
availability of images and ideas and their rapid transmission (...) have positive and
negative effects on the psychological, moral and social development of individuals,
on the structure and functioning of communities, on exchange and communication
between cultures, on the acceptance and passing on values, to world views, ideologies
and religious beliefs.” Despite the fact that the Church warns of the pitfalls and ethical
dilemmas that the Internet brings, it nevertheless maintains optimism. This is confirmed by
the words according to which the Internet can "provide a valuable contribution to human
life, contribute to prosperity and peace, bring intellectual and aesthetic development and
mutual understanding between people and nations on a global scale" (Catholic Church in

Slovakia, Ethics and the Internet, 2002).

Each of the analyzed documents is aware of the great possibilities of the Internet, and at
the same time attributes to it, on the one hand, charming, on the other, potentially harmful effects.
They agree that the web network is, despite possible risks, an excellent tool of communication
and blessing for the Church. According to documents above, the Internet can become and is
becoming a "unique supplement and help in life with faith" (Catholic Church in Slovakia, Internet:
new forum for proclaiming the gospel, 2002).

2.1 Possibilities of using the Internet in the pastoral process

The media, which the Church refers to as "social means of communication”, are becoming
an irreplaceable tool in the life of churches. Nowadays, they are no longer just the "seventh
power". Their wide scope and reach to the recipients give them the position of "pulpit" - they are
bearers of messages for the whole world in the ministry of evangelization, catechesis, pastoral
care or missionary activity (Stolarik in Orbis communicationis socialis, 2002, p. 41). Among
the many researches that confirm this fact, we select the research of 12 thousand Americans,
which confirmed that the presentation of their community on the Internet improved the life of the
community (said by 83% of respondents); that the use of electronic mail improved mutual relations
between members of the community (said by 91% of respondents) or that email contributed to the
improvement of spiritual life in their community (said by 81% of respondents). Respondents on
the Internet look for various invitations to Christian gatherings, published sermons and Christian
topics for further study, look for online reflections, links to other Christian sites, schedules of
Christian events, meeting plans and other internal information regarding their own community,
photos from the life of the home community, etc. (Pew Research Center, 2022).

The position of the "pulpit" of the Internet is also confirmed by the assumption of free
expression, which is the greatest on the Internet among all media. The plurality that the Internet
represents is also accompanied by relatively traditional values and beliefs found in it. Therefore,
the Internet can be used not only "to question and undermine traditional values and beliefs, but
also to expand and strengthen traditions" (Thompson, 2004, p. 158). It is tradition that can be a
strong element that, paradoxically, calls a person in the online world to return to the offline world,
in which human relationships can be enriched with a human touch, a friendly hug, etc., which
certainly deepen interpersonal relationships.

2.2 Examples of the use of the Internet in the pastoral process

In the following section, we will present several examples where the Internet was
effectively used as a pastoral tool. These are, for example, websites whose content offers
Christian reflection for every day, inspiration in the form of religious literature, video or music, or
tele-evangelism (lectures by pastors such as Billy Graham or Jerry Falwell). The preservation of
religious content in the form of media products on the Internet is also of great importance (online
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books, evangelistic and pastoral films on the web, etc.). Thus, in the online environment, there is
a preservation of tradition over time, and it is amazing that there is also constant accessibility to
this tradition. In this context, we can therefore also talk about expanding the reach of tradition —
including, for example, in connection with the religious message of the Gospel for interpersonal
relationships.

Internet possibilities are actively used by all established churches in Slovakia. The
Catholic Church, which is the largest church in Slovakia, is represented on the Internet in the form
of the official website of the Roman Catholic Church (http://www.rcc.sk) and the Press Agency of
the Conference of Bishops of Slovakia (http://www.tkkbs.sk). The Lutheran Church presents itself
in the online environment through the official website of the Lutheran Church and. in. in Slovakia
(https:/lwww.ecav.sk/) and is also represented by a network of regional and national magazines
or YouTube channels of specific church congregations. The third biggest church in Slovakia is the
Greek Catholic Church, which operates online audio and video speeches, homilies, devotional
prayers (e.g., Stations of the Cross, rosary, prayer, etc.) and more.

In the online environment, we find several other concrete possibilities and examples
of the use of the Internet in the pastoral process. We will mention news blogs (portal.sme.sk,
webnoviny.sk - religion section, etc.) and social networks (Facebook, Instagram, TikTok etc.),
where Christian dialogue potentially takes place. Nowadays, there is also an increasing number
of religiously oriented websites. On the Internet there are websites of Christian organizations
(kapitula.sk, upac.sk, erko.sk, zksm.sk, vatican.va, etc.) and Christian media (tkkbs.sk, lumen.sk,
lux.sk, katolickenoviny.sk, radiovatikan.va, etc.), Christian portals (christnet.sk, svetkrestanstva.
sk, nahrane.sk, nextbig.sk, omsor.sk, postoy.sk, etc.), private pages of Catholic parishes
(mojakomunika.sk, fara.sk, cirkevnezdruzenia.sk etc.) as well as pastoral and websites focused
on evangelization (mladymisionar.sk, knazi.sk, pradzenja.sk, animator.sk, svatepismo.sk etc.).

Many websites with religious and pastoral content are intended for believers and implicitly
for all people: http://www.bohosluzby.sk, http://www.katolik.sk, http://www.stretnutia.sk, http:/
www.breviar.sk, http://www.chcemviac.sk, http://www.verimpane.sk, http://www.horiaciker.sk,
http://www.zakrestanske.sk, http://www.milost.sk, http://www.spiritualita.sk, http://www.bibliaaty.
sk, http://www.majak.sk, http://www.pastor.sk, http://www.webnoviny-nabozenstvo.sk, http:/
www.ver.sk and others.

Finally, foreign pastoral websites are also attractive for Slovaks. Among foreign web pages
we list for example: http://www.crosswalk.com, http://www.jesuswho.com, http://www.medjugorie.
hr, http://www.godtube.com, http://www.tangle.com, http://www.newadvent.com, http://www.
christianitytoday.com, http://www.biblegateway.com, http://www.bibleanserver.com and more.

3. The concept of person’s pastoring on the Internet

The content of the Church's pastoral activity cannot be fully defined or defined by any
norm. Even the Code of Canon Law does not provide a complete definition of pastoral duties,
although it mentions many of them; Code of Canon Law talks about pastoral care and pastoral
activity, for example, in connection with the pastoral formation of regions or provinces (can. 242;
can. 374); with the formation of clerics for pastoral service (can. 245); pastoral teaching (can.
255); the need for pastoral practice (can. 258) etc. (Code of Canon Law). Similarly, the Catechism
of the Catholic Church expresses the content and meaning of pastoral activity, and yet it is not its
full definition (Opatrny, 1996, p. 12 — 13). Specific periods and diversity of situations in the life of
society require emphasis on various aspects and interpretations of pastoral activity in the world.

According to Carpenter, the basic pastoral criterion should be the presentation of Christian
contents. This is to be done existentially, personally, dynamically and topically (Carpenter, 1994,
p. 35). Therefore, existential, personal, dynamic and up-to-date communication is the basis of
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suitable pastoral care. Communication is also defined as "the transfer of information from the
sender to the individual recipient" (McQuail, 1999, p. 283). Thus, pastoral care also represents
the transfer of information (close to Christianity) from the provider (priest, lay person in the
community) to the recipient (believers and non-believers). As we can see, pastoral care implicitly
contains elements of communication - communicator (mediator), channel (medium), sign and
receiver. We present a mutual comparison of the elements of communication and pastoral care
in the following table.

Table 1 Elements of communication and pastoral care

Communication units Pastoral units
Communicator (mediator) Creator of the message
Channel (medium) Internet
Sign (language, word, image) All signs found on the Internet (language,
word, image, written expression, etc.)
Recipient The recipient of the message

i. Creator of the message (spiritual administrator, religious worker, layman) — The
creator of Christian websites is usually not the webmaster, but the spiritual administrator of
the parish — a priest. He is the personnel agent on which the life of the church community
is built. Together with him, all his co-workers from the ranks of priests and religious workers
as well as lay people participate in the functioning of the community. In a certain sense, the
spiritual administrator represents a “spiritus movens” — a spiritual mover who creates or
regulates the content of a Christian website, or who is the initiator of creation the content of
a Christian website.

i. The Internet — The Church's pastoral environment can also be significantly
influenced by social means of communication, which represent the "space of action of
the Word" (Jarab in Orbis communicationis socialis, 2002, p. 101). The Internet is the
most important medium thanks to its technical possibilities. Thanks to these possibilities,
pastoring does not have to be limited only to people from the parish.

iii. The sign — The sign is the third unit of pastoral care. It represents the way a
message gets from its creator to its recipient. The unit of pastoral care on the Internet is all
signs found on the Internet - Internet radio (sign - word), television on the Internet (sign -
image), but also any book (sign - language) or written record (sign - written expression), etc.

iv. Recipient of the message (each person) — All people, Christians as well as non-
Christians are recipients of pastoral activity. This follows from the essence of pastoral care,
which is "accompanying a person to salvation and transforming human society" (Jarab in
Orbis communicationis socialis, 2002, p. 102).

3.1 Presentation of current pastoral challenges in the context of online interpersonal
relationships

The impact of the Internet, resulting from its accessibility (worldwide coverage), technical
possibilities, financial availability and popularity, can be seen on several levels. Above all, we can
see the emergence of new forms of interpersonal relations. The freedom and ease of networking
on the Internet opens up enormous opportunities for networking, where contacts and "user
friendships" rule. Information networks become not only a technical communication opportunity,
but a communication space. The type of relationships between participants of communication on
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the Internet can be classified into the category "acquaintance” (as opposed to neighbor or relative),
which speaks of considerable freedom in terms of the depth and frequency of the relationship
(neighbors see each other daily, relatives are mutually dependent). The mentioned development,
characteristic of the first period of the development of the Internet, has been significantly threatened
in recent years by crime and the presence of pseudo-identities and profiles — robots (Musil, 2003, p.
203 - 206). Today, therefore, it is increasingly difficult to talk about friendships in the forms we know
from the days before the Internet.

According to experts, relationships in the Internet environment primarily bring the risk of
separating an individual from his real (i.e., offline) relationships. The Internet brings a new type
of interpersonal relationships - relationships with "distant" people with whom interaction no longer
has the nature of interpersonal communication. Personalization, characterized by "face-to-face”
interaction, is separated in the online space from the possibility of meeting in a common real space,
resulting in "distant confidentiality" and "confidentiality without reciprocity" (as a result of a new
personalization without elements of interpersonal communication) (Thompson, 2004, p. 159).
Despite the concerns implied, it is interesting that the type of "non-reciprocal trust at a distance”
is attractive to individuals. It enables them, among other things, to enjoy the benefits of social
intercourse freed from the demands of a "face-to-face" relationship. "Distant" acquaintances can
be included in our own lives exactly when we wish; they are regular and reliable companions who
provide entertainment, offer advice, talk about events or offer casual conversation topics. All in a
way "that does not make any reciprocal demands on a person" and does not put him in difficult
situations that entail real relationships with others. A considerable "free hand" in deciding what kind
of relationship we want to maintain and what degree of participation we will require from "distant"
acquaintances is a certain positive (Thompson, 2004, p. 176).

In the Internet environment, a person can also face the problem of the so-called symbolic
dislocation from real relationships with others. Due to the influence of the Internet, he may have
difficulty applying the experiences, experiences and knowledge of others in the context of his
own life; the problem of learning from others, since the ability to learn on the Internet is no longer
associated with meeting other people. The "expulsion of experience" can be paralleled by another
development trend in the Internet. The influence of the Internet can lead to a massive expansion of
experiences that are inherently mediated (Thompson, 2004, p. 182 — 185). Thus, on the one hand,
people lose their own experiences, which on the other hand they gain (for example) through the
media, but in their amplified and emphasized form (violence and brutality in the media). Although our
everyday, real experience will remain our basic experience by which we evaluate the world around
us, it will be increasingly supplemented and influenced by the experience we take from the media.

However, the experience of others, which reaches us through the media, on the other hand,
also has an essential role "in the process of forming oneself". The growing availability of experience
from the Internet creates new opportunities, new possibilities, and in the case of new media, also
new environment for "experimenting with self-understanding". We discover that we have become not
only spectators observing other people, but that we have something in common with them despite
the distance. Thus, we are invited to have an opinion about them, to adopt a position towards them,
and even to bear a certain part of the responsibility for them. This creates a new, but currently
widespread phenomenon — assuming responsibility for distant people or events as well as their
moral dimension and impact on the rest of society. A sad example is the case of Graham Bamford,
who in April 1993 in Parliament Square in London doused himself with gasoline and set himself on
fire in protest against the Bosnian tragedy, which the British government could not prevent. Although
this is an extreme example, it still demonstrates how far a sense of responsibility for distant people
can go, gained within the media experience (Thompson, 2004, p. 186 — 187).

The new trend that the Internet brings to interpersonal relationships is manifested in the

70



increase in anonymity, which on the Internet turns into an individual pseudo-personality. In both
cases, individualization brings the risk of losing social interactions and social coexistence at the
local, regional and national level. "Strong social contacts turn into pseudocommunities of substitute
masks or alternative personalities” (Musil, 2003, p. 203-204).

Finally, in the question of interpersonal relations, there is an assumption that the new type
of relations, acquired in the network, will to some extent be transferred to real relations between
people. In our schools, work, church communities and the like, elements of relationships can appear
that are characterized by 1) "confidentiality at a distance”, 2) "confidentiality without reciprocity”, 3)
targeted individualization or, for example, 4) characteristics of "distant" acquaintances efc. It can
also be interpersonal relationships, in which we will voluntarily prefer online communication, freed
from the demands of a "face-to-face" relationship, to meeting and sharing in person. Therefore,
the question is whether information structures can help restore real social ties between people.
Concerns about this assumption are justified. However, it is also necessary to think in positive
connotations. The Internet can contribute positively, for example, to building social ties and social
cohesion. The ever-increasing number of people and groups who use the Internet to become part of
awide range of services is positively perceived; for example, an online bank account. Access to new
possibilities in the Internet environment will also give users great freedom in establishing contacts,
etc. All this and much more can finally be a source of real enrichment.

Conclusion. Although the Internet represents quite a few threats that arouse concern, from
the point of view of the Catholic Church, which is the dominant church in Slovakia, the Internet is
and remains a "gift". A gift that we should use in the name of the good of the entire human family.

The Internet s a carrier of influential socialization and technical means that can be a welcome
helper in the process of pastoral care. This is also possible because it is the bearer and spreader
of value orientations, ethical principles, significantly participates in the formation of personality, is a
space for the development of education and spirituality of a person, etc.

The well-known Czech Roman Catholic priest, theologian and author of spiritual literature
Ale$ Opatrny appreciates all online possibilities. On the other hand, it also defines the possibilities of
the spiritual dimension of the Internet by stating what the Internet cannot do in this area. According
to Opatrny, a person in the Internet environment cannot establish and create a relationship with
"a reality that transcends him", because it is a "reality" (for religious people labeled as God) that
transcends a person (Opatrny in Nekvapil, Vévoda, 2008, p. 82). Speaking about the relationships
between people, which were the subject of our interest in this post, we do not want to forget
the primary relationship of man, which should be his relationship with the Creator. Finally, this
relationship also shows the motivation for other interpersonal relationships, regardless of the place
(offline / online space) where these relationships take place and what quality they acquire here.
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